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What is a financial promotion?
The FCA has issued rules regarding financial promotions which can be found in 
Chapter 3 of the FCA’s Consumer Credit Sourcebook (“CONC 3”). These have been 
set out by the FCA to ensure customers fully understand what is being sold to them.

For your purposes a financial promotion is any content which constitutes an ‘invitation or 
inducement to engage in consumer credit and/or consumer hire activities’ which is communicated 
in the course of business. This is very broad and includes all financial promotion content online 
i.e. websites, tweets, Facebook posts/pages, banner adverts and marketing emails.

Think about what people 
both want and need to 
know. 
Be clear about the product or service 
on offer so that consumers can make 
an informed decision. 

Remember that:

 People have different levels of 
understanding about finance 
products

 People outside of motor finance 
usually won’t understand industry 
jargon or technical terms so  
keep language simple.

Be clear

Firms should:
 Ensure that financial promotions are 

balanced and do not give too much 
prominence to the benefits of a 
product without also highlighting the 
associated risks

 Not misuse marketing techniques 
in order to influence a customer to 
their detriment or to mislead.

Avoid misleading customers

Products and services are 
usually marketed to attract 
as many customers as 
possible. 
This can lead to products being 
marketed in a way that’s unfair,  
for example by:

 Using misleading headlines

 Making unfair comparisons (i.e. not 
comparing like for like products or 
services)

 Hiding important information in the 
small print, or not displaying the risks 
of a product or service in a suitably 
prominent manner.

Be fair

Your financial promotion content must:
• Be clear, fair and not misleading

• Be accurate

• Be identifiable as a financial promotion

• Give a balanced impression of the relevant products and/or services 

• Not disguise or diminish important warnings or statements relating  
to the product or services on offer.

Each financial promotion that you create (whether digital or 
otherwise) must be reviewed on a case by case basis and 
assessed against the FCA’s CONC 3 rules. A website is likely 
to be made up of lots of different financial promotions all of 
which must be standalone compliant in their own right.



The Consumer Protection from Unfair Trading Regulations 2008

The consumer protection regulations provide for:

 A ban on unfair commercial practices 

 A ban on misleading and aggressive practices 

 A detailed list of circumstances that are 
automatically considered ‘unfair’ including 
practices like falsely stating that a product 
will only be available for a very limited 
time or claiming to be a signatory to a 
code of conduct when you are not.

In terms of motoring topics you must not: 

 Depict or refer to practices that condone 
or encourage antisocial behaviour

 Depict a driving practice that is likely 
to condone or encourage a breach of 
the Highway Code (where the driving 
sequence is on a public road) 

 Depict speed in a way that might 
encourage motorists to drive 
irresponsibly or to break the law

 Make speed or acceleration 
the main message 

 Encourage unsafe or irresponsible driving 

 Make speed or acceleration the  main 
message of your marketing communications 

 Exaggerate the benefit of the goods 
or services to consumers

 Make absolute claims about safety unless 
you hold evidence to substantiate them.

Key principles of the code:

 Advertisements must be legal, 
decent, honest and truthful

 Advertisers must retain a sense of 
responsibility towards consumers

 Advertisements should reflect the 
spirit, not just the letter of the code

 Advertisements and advertisers 
must deal with consumers fairly.

Online marketing content  
includes:

• Banner advertising
• Pop-up windows
• Pay-per-click campaigns
• Social media
• Online video.
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Other regulations
As well as the FCA’s CONC 3 rules, a financial promotion must also comply with:

UK Code of Non-Broadcasting Advertising, Sales Promotion and Direct Marketing (CAP Code)

The CAP Code was written and is maintained by the Committee of Advertising Practice and administered 
by the Advertising Standards Authority (“ASA”). The CAP Code was enhanced in 2011 to include the 
requirement for online marketing content to be compliant with the code. 

 Publish findings and decisions on the ASA 
website;

 Require changes to advertising;

 Ban advertising;

 Require undertakings as to future advertising;

 Refer financial advertising to the FCA; and

 Take legal action resulting in possible fines or 
imprisonment.

The ASA and Trading Standards investigate general advertising 
complaints and can:

Potential consequences

The FCA monitor and investigate compliance with CONC 3 and FCA 
rules generally and have the power to:

 Ban financial promotions or require changes;

 Injunctions, compensation and rescission;

 Issues fines and public censure;

 Take legal action resulting in fines or 
imprisonment; and

 Vary or remove FCA permissions.

If you are found to have acted contrary to the consumer  
protection regulations you may be at risk of:

 On summary conviction a fine; or

 On conviction on indictment a fine or imprisonment for a term not exceeding two years or both.

 These consequences should not be taken lightly.



I only want to include 
the Close Brothers 
Motor Finance logo or 
name on my website

If you wish to display our logo, or use our name on your website, simply 
submit your request to our Marketing team via your Close Brothers Motor 
Finance Account Manager. 
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Common mistakes to avoid

Dealer websites

Common mistakes when displaying consumer finance 
related information online tend to occur around: 

• Using a finance company’s logo without authorisation  
and/or incorrectly

• Not disclosing details of the finance provider or the capacity  
in which you (as a dealer) are acting

• Failing to display a representative APR when it is triggered  
or displaying a representative APR without a trigger outside  
of a representative example

• Failing to display all of the information required by the Financial  
Conduct Authority’s (“FCA”) financial promotion regime including  
a failure to include appropriate finance small print

• Misuse of click throughs (beyond the industry standard ‘one 
click through principle’)  

• Inaccurate use of images sitting alongside finance offers  
which have the potential to mislead.

You will be acting as a credit broker 
when you prepare and circulate 
consumer credit/hire related 
information. You are responsible 
for preparing and circulating this 
information as you are authorised 
by the FCA in your own right.

Information about finance products and your relationship with finance providers.

CONC 3 does not apply to content 
which consists of only 

Our name or a trading name

Our logo

A contact point or a brief factual 
description of the types of products 
or services we provide.

As long as you ONLY mention one of the 
above items in your content it will not be 
considered a financial promotion  
by the FCA and so you will not need to 
adhere to the FCA’s CONC 3 rules.

In case you’re wanting to provide some information on your website to help your customers understand motor finance, 
and how your relationship with finance providers work, below are examples of statements that you could use.

Version 1: for partners who work exclusively 
with us:

Before you hand over your cash, make sure you’re not 
missing out! Have you considered using motor finance to 
purchase your next vehicle? Unlike a personal loan, which 
may be secured against your house or other assets, with 
motor finance, the loan is only secured against your vehicle.

Working exclusively with Close Brothers Motor Finance, 
we can look to arrange the finance solutions [insert finance 
solutions here] for a range of [insert new and/or used 
vehicle(s) here]. Depending on your budget and what you 
want out of your vehicle, you can therefore pay monthly for 
the [insert relevant vehicle(s) here] you want. 

If your application is first declined by Close Brothers Motor 
Finance due to it not meeting their criteria, we may be able 
to use their referral service by passing it over to a broker for 
their review and consideration.

Version 2: for partners who work with a limited 
number of finance providers:

Before you hand over your cash, make sure you’re not 
missing out! Have you considered using motor finance to 
purchase your next vehicle? Unlike a personal loan, which 
may be secured against your house or other assets, with 
motor finance, the loan is only secured against your vehicle.

Here at [insert dealership name], we can introduce you to 
a limited number of finance providers to help arrange the 
finance solutions [insert finance solutions here] for a range 
of [insert new and/or used vehicle(s) here]. Depending on 
your budget and what you want out of your vehicle, you 
can therefore pay monthly for the [insert relevant vehicle(s) 
here] you want. 

If your application is first declined by our finance providers 
due to it not meeting their criteria, we may be able to use 
a referral service by passing on your application to another 
broker for their review and consideration. 



Conditional Sale

Representative example:

Cash price £16,828.44

Customer deposit £500.00

Total amount of credit £16,328.44

Rate of fixed interest per annum 4.5%

Acceptance fee £249.00

47 x monthly payments of £270.54

Final payment £7,841.25

Vehicle protection payment £200.00

Total amount payable £21,327.17

Representative APR 9.5% APR

Total cost of credit £4,498.73

A representative example should include the 
following information (in no particular order):

• The cash price of the specific goods

• The amount of any advance payment or deposit

• The total amount of credit 

• The rate of interest (specified as a per 
annum rate and state that it is fixed)

• A description and amount of any fees (option 
to purchase, arrangement fee, document 
fee or charges included in the total cost of 
credit - each to be listed separately)

• The duration of the agreement (term)

• The amount and frequency of each repayment  
(if one month is different this needs to be shown)

• The total amount payable 

• The representative APR (this should be 
displayed: X.X% APR Representative)

• Total cost of credit.

All of the information within a 
representative example should be:

• Specified in a clear and concise way

• Accompanied by the words 
“Representative Example”

• Presented together with each item of 
information being given equal prominence 

• Given no less prominence than any other information 
relating to the cost of credit in the financial 
promotion or any trigger identified on page 11

• A representative example can be in any form 
provided it adheres to the requirements set out 
above but the most customer friendly approach is 
to display this information in the form of a table.

I want to display a rate 
of interest or an amount 
relating to the cost of 
credit on my website

The aim of a representative example 
is to show customers what you 
reasonably expect the APR to be at the 
time of the financial promotion. It should 
be ‘representative’ of credit agreements 
which are likely to be entered into as 
a result of the financial promotion.

If you want to display a rate of 
interest or an amount relating to 
the cost of credit i.e. a monthly 
payment amount on your website 
you must display this information 
in a representative example.

98

There are two important things to note here:

• If the APR is 0% (i.e. the interest rate is 0% and there 
are no fees/charges) there is no need to include a 
representative example even if you display a monthly 
payment amount in your financial promotion.

• In order to ensure that each item of information in a 
representative example achieves equal prominence 
you should not repeat any of these items outside of 
the representative example. This practice is commonly 
referred to as ‘cherry picking’ and is discouraged.

In addition to the requirements shown above, you will also 
need to add the postal address of the person/business 
making the financial promotion (i.e. your name and address 
- this does not need to be repeated if these details already 
appear on the same web page as the financial promotion)

Representative APR



Examples of ‘triggers’ What this may look like

We do not provide finance in such  
circumstances, however other lenders may 
do this by promoting the availability of credit 
to borrowers with poor credit history or using 
wording in an advert such as: 

• “Been refused credit?” 
• “Do you have CCJs and find it difficult 

to obtain credit?”

A statement which includes  
a favourable comparison relating 
to the credit (whether express 
or implied) with another person, 
product or service   

This could be done by using language like: 

• “Our lowest rates ever” 
• “Low rates” 
• “Low rates until X” 
• “No fees on loans over £X” 

It is important that these statements are  
factually correct, capable of substantiation 
and not misleading in any way.

An incentive to apply for credit   Incentives might include: 

• Cash back available 
• A deposit contribution 
• Speed or ease of processing

A statement which states  
or implies that credit is available 
to customers who might  
otherwise have considered their 
access to credit restricted   

A representative APR is the APR that can 
reasonably be expected to apply to at least 
51% of the credit agreements being entered 
into as a result of the financial promotion,  
on the date the financial promotion is 
communicated.

You can just show a representative APR if you 
include a “trigger” item and nothing more.

I want to display a financial  
promotion on my website  
but want to avoid including  
a representative example   

You do not need to 
show a representative 
example in your  
financial promotion  
if the only finance  
information you display 
in it is a representative 
APR i.e. “X.X% APR 
Representative.”
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You are expected to monitor outcomes to ensure 
that the representative APR remains appropriate. 
Financial promotions must be kept up to date to 
reflect an accurate representative APR. 

The representative APR must be no less 
prominent than its trigger. 

If the APR is 0% (i.e. the interest rate is 0% and 
there are no fees/charges) there is no need for 
the APR to be displayed as a representative 
APR, you do not need to include a trigger item in 
order to show it and the 0% APR item itself has 
no prominence requirements. 

A financial promotion must include a representative APR. You can only show a representative APR  
outside of a representative example if the financial promotion includes a ‘trigger’ item and nothing more.  
The following table shows examples of ‘triggers’.



1. Credit broker wording
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If you do anything more than display our  
logo, name and/or trading name on your  
website you will be creating ‘financial  
promotions’ which will need to include  
small print to expand upon the finance  
offers you are showing. 

What else do I 
need to include 
in a financial 
promotion?   

Because you are a credit broker and are authorised by the FCA to act as a  
credit broker on our behalf, the FCA’s CONC 3 rules require you to confirm  
the following in a prominent manner in every financial promotion:

 Your legal name (as it appears on the Financial 
Services Register) and not merely a trading name

 That you are a credit broker and not a lender (unless 
you are also a lender in which case you must 
confirm in which capacity you are acting)

 The extent of your powers and in particular whether 
you work exclusively with one or more lenders or 
work independently.

 The existence and nature of any financial 
arrangement that you have with us which should 
include if there is any variation of the amount paid 
under the arrangement due to the type of finance 
product.

 Whether the commission that is paid will impact the 
monthly payments or cost to the customer.

We have included some template credit broker wording 
below. These templates should be tailored to your 
dealership and the role you perform and must be 
suitably prominent. 

“[Legal Name] trading as [Trading Name] are acting as  
a credit broker and not a lender. We work exclusively  
with Close Brothers Motor Finance. If you enter into an 
agreement, Close Brothers Motor Finance will make a 
payment to us for arranging the finance for you. This 
payment will not impact the amount you pay, the cost 
of the goods, or the monthly payments.”

Or (if you work with more than one lender)

“[Legal Name] trading as [Trading Name] are acting as a 
credit broker and not a lender. We will introduce you to 
a limited number of lenders. We may receive a payment 
from the lender for arranging the finance for you. This 
payment will not/may/will impact the amount you pay, the 
cost of the goods, or the monthly payments.”

There are two parts to the small print:

2. Finance small print
We have included some template finance small print 
which you are encouraged to use. This template finance 
small print must be tailored to the finance product and 
offer you are showing:

“Finance available to UK residents, subject to status. Must 
be aged 18 or over. You will not own the vehicle until all 
payments are made. Terms and conditions apply. Credit 
provided by Close Brothers Limited trading as Close Brothers 
Motor Finance 10 Crown Place London EC2A 4FT.”

For PCP products, you should include the following:

At the end of the agreement there are three options:
(1) Part exchange the vehicle (2) Pay the optional final 
payment and option to purchase fee and own the vehicle 
(3) Return the vehicle.

The credit broker wording and the finance small print 
must be clearly legible in the financial promotion.



*The fees are already accounted for within the payments displayed and are also included within the total amount payable. The Option to purchase fee is payable with the Optional final payment. 
**Excess mileage charge 10p per mile. At the end of the agreement there are three options: (1) Part exchange the vehicle (2) Pay the optional final payment and option to purchase fee and own the 
vehicle (3) Return the vehicle. Finance available to UK residents, subject to status. Must be aged 18 or over. You will not own the vehicle until all payments are made. Terms and conditions apply. 
XYZMotors act as a credit broker and not a lender, and we work exclusively with Close Brothers Motor Finance. We may receive a commission for the introduction.

Example of where consumer 
credit is displayed well and  
provides consumers with the  
required initial information

Handy Tips

Give prominence to  
important information  
and restrictions

Ensure material always 
gives a balanced view of 
an offer, product or service

Never misinform or  
mislead a consumer

Consider the legal 
requirements as early  
as possible 

Keep small print simple 
and legible

Small print is an opportunity 
to expand upon an offer  
not introduce new or  
contradictory information

Be clear, fair and not  
misleading at all times

Keep financial promotions 
simple and transparent

Seek independent legal 
advice if you are unsure

Ensure the technical legal 
requirements are met
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VOLKSWAGEN PASSAT SE TDI BLUEMOTION TECHNOLOGY VERY LOW MILEAGE FULL SERVICE HISTORY  £9,995

A Very Low Mileage One Owner VW Passat 1.6tdi SE Saloon Finished in Deep Black Metallic, Full VW Service 

History, Serviced at 5378 Miles, 9700 Miles, 14671 Miles and it will be services and Mot’d  Read more…

n 1 Owner

n Full Service History

n 17 Inch Alloy Wheels

n Air Conditioning

n Bluetooth Phone Prep

n Cruise Control

n Electric Heated Door Mirrors

n Front Fog Lights

VIEW FULL DETAILS

Doors: 4Reg: 2011(61) Engine Size: 1.6 Mileage: 18452 Colour: DEEP BLACK METALLICFuel: DieselTrans: Manual

Finance 
type

Deposit Amount of 
credit

Acceptance fee* Option to 
purchase fee*

Total amount 
payable

Term 
(months)

Mileage 
p.a.**

Fixed rate of 
interest p.a.

Representative APR 46 Monthly 
payments

Optional Final 
Payment

PCP £200.00 £9795.00 £199.00 £149.00 £13,312.79 48 10,000 5.64% 12.10% £182.07 £4,406.50

Representative Example



closemotorfinance.co.uk

Contact our partner support team.

Giving you more, so you can do more. 
We’re stronger together. 

This is a business-to-business communication.  
Dealer and Broker Guide to Financial Promotions Online 1001/01 - June 2022.

Compliance  Insight  Funding  Finance   

together
Let’s do more


